Tailoring Your Message: Appealing to Decision Makers
Individuals and organizations may be more likely to engage in your efforts if you can connect the dots to their work or
motivations. These messages appeal to their role in the community or highlight the issues they’re focused on.

Business Leaders
A healthy community is good for business. Studies show that when people are healthy, they are more likely to
graduate high school and go on to get a higher level of education, like technical or bachelor degrees. They can be
more productive in their jobs. And they can invest more dollars back into the community instead of paying for
medical expenses. That helps local businesses and our economies flourish.1
Businesses are the heart of our communities. They help our towns thrive. They employ friends, family and
neighbors, and provide spaces for residents to connect with one another. By supporting efforts to build a
healthier future, those closest to you stand to benefit—and so does your bottom line.
Healthy employees are less likely to miss work and more likely to be productive and happy in their job.i That’s
good for your employees and good for business.
Healthy communities can attract new businesses. Many businesses see access to physical activity and healthy
food as an asset. They are also looking for places to operate where there is a healthy workforce.
A partnership with HSHC can be a great way to generate new business while increasing awareness of HSHC
efforts. Sponsoring an event, posting signage or spreading HSHC messaging on social media are great ways to
get involved!

Health Care Professionals
As a health care provider, I know the people in our community trust you and look to you for guidance when it
comes to their health and well-being.
You know firsthand the importance of eating healthy and getting active. Share your voice. Call on our
community to come together to increase access to healthy food and physical activity.
Obesity is a problem we can’t ignore. More than half of today’s children will be obese by the time they are 35
years old.2 We need your expertise, and your trusted voice, to help others understand the importance of
building a healthy community. A community where everyone has a chance to eat well and get active to maintain
a healthy weight.
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Educators
Research shows that children who are at a healthy weight perform better at school than overweight or obese
children.3
Students who are active are more likely to have better grades and school attendance. They also have an easier
time focusing and staying on task.4
Healthy students are better learners. Kids who don’t eat enough healthy foods like fruits, vegetables, and dairy
products, tend to have lower grades than their peers.5
Children spend up to half of their waking hours and consume up to 50 percent of their total calories at school.
We must focus on providing healthy foods during the school day to give kids the best chance to live healthy.6
Obese children are at increased risk of being bullied and suffering from depression. Eating well and being active
are associated with better mental health.7

Other Community Leaders
You have the chance to leave a lasting, positive mark on our community. Whether it’s increasing access to
healthy food or creating more spaces to get active, you can make a difference for our children and families.
For coaches: I know you are dedicated to your kids, both on and off the field. They trust you, and their parents
trust you. And when it comes to relaying information about the importance of being healthy and active, we
think you can play an important role.
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